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About WMA
Web Marketing Academy (WMA
India) is the most preferred highly
rated Digital Marketing Training
Institute located in 12th Main, Indira
Nagar Bangalore, India. We are
endorsed by Christ University,
Official Partners for IIM Bangalore
Digital Marketing Workshop and
trusted by the industry.

Our mission

Why we love what we do

To
evangelize
Digital
Marketing in India and
empower the next generation
of
leaders
in
digital
transformation. We give
them skills and expertise to
reach the top, matched with
the critical thinking and
leadership capabilities to
stay there.

The passion for digital, social
media marketing and the need
for internet marketing education
helped us start Web Marketing
Academy. Since 2002, for more
than 17 years, our founder &
instructors have helped some of
the world’s leading companies
maximize profitability through
digital media marketing.

Apart from regular training,
we
provide
Custom
Corporate Digital & Social
Media Training Programs
consulting, workshops for
brands/MNC’s,
Small
Business
CEO,
CMO,
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Digital Marketing in 2020

When was the last time you
purchased something worth more
than Rs 10,000? Did you buy it
offline/online? How much time did
you take to buy?
Ten years ago, if you wanted to
buy an air conditioner, whom
would you rely on?
It was mostly the salesperson in
the store! You would ask them
which one was the best suited for
you.

SH
OP
SH
OP

SH
OP
SH
OP

Fast forward to today’s world,
would you still rely on the
salesperson’s opinion?
Not really. Today before you buy
anything, you are ready with the
required information and know
exactly what to buy, how & why?
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Well, today if we want to buy
anything, there is a process
involved, especially if it is a bit
expensive. Let me introduce you
to an acronym called ROBO
(Research Online Buy Offline/
Online). Today, before we buy
anything we research online and
buy offline/online.
You most likely might be familiar
with the term called Buying cycle
or Buying funnel or the AIDA
model. Here is how it looks like:
• Top of the funnel is called
Awareness/Need
• Middle of the funnel - Interest

AWARENESS
INTEREST
ACTION

• Bottom of the funnel - Action
(Buy)

Awareness
This is where the need comes into place. For example,
why do you want to buy a new phone or laptop? It’s
because you want to upgrade. Another example would
be the term Digital Marketing itself, when was the first
time you heard about Digital Marketing? Maybe your
friend or a family member or a co-worker would have
shared something or is working in this field. Now, you
are curious to know more about Digital Marketing. So,
what do you do?
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In this phase, you start to research what is Digital
Marketing? The scope of Digital Marketing, examples
of companies who are doing digital marketing, and so
on. You may use Google, YouTube, Wikipedia to do the
research and then realize, oh! this is about marketing
online. You see that there is a good career scope in this
field, or in most job interviews, companies were asking
if you have digital marketing skills. So, now you are
thinking about how you can upgrade your skills.

Interest
Taking the above example further, this is when you
start to search for Digital Marketing courses. You come
across a lot of institutes on the search page and look
into their websites. You see DigitalVidya, UpGrade, etc.
However, during the search process, you realize those
are all online courses and you are looking for an offline
course or classroom training. Thus, you have narrowed
down your search to Digital Marketing Courses in
Bangalore and then you come across a lot of institutes
like Digital Academy 360, Web Marketing Academy,
etc. You called a few of the institutes, enquired and in
fact, you even visited a few institutes and still not sure
which institute to pick.
A lot of factors are taken into consideration, like
location, faculties, teaching methodology, and cost.
Now, let’s assume you have shortlisted a few institutes
based on those factors.
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Action
Once you have shortlisted a few
institutes,
you
are
further
researching and comparing the
institutes, looking for answers in
Quora,
asking
people
for
recommendations, looking at the
reviews, testimonials and finally,
you decide.
This entire journey is an example
of the Buying Cycle or Buying
Funnel.
If you notice almost most of the
research is done online. Therefore,
it’s important for any company to
help or be there throughout the
buying cycle of the customer.

Digital Marketing

What is Digital Marketing?
Some people might call it
Online/Web/E-marketing.
Digital marketing is about
marketing your business online.
Digital and social media are
amazing platforms to not only
market but to educate, build
trust, and engage. Think of
Digital/Online
as
another
medium just like a telephone or
mobile. It’s another channel to
do a lot of day to day activities.
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You are a Marketer!

If you are a marketer, what is your role?
• To market
• To educate
• To build trust
• To engage
• To build brand awareness
• To communicate
Online.
Imagine as a marketer you are responsible for
marketing a product. Let’s say, you want to sell
T-shirts for Cricket lovers and your target
audience are cricket fans. Ten years ago, if you
had to advertise, where would you advertise?
TV, Stadium, Print, etc
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Today, if you want to advertise where would you
advertise? TV, Offline? You can still do that, however,
those mediums are expensive. Today you might
advertise on HotStar, Crick Info, YouTube and other
Cricket related websites, right?
Why online? Because it’s measurable, better ROI
and less expensive!
Inbound Marketing:
Inbound marketing is a business methodology
that attracts customers by creating valuable
content and experiences tailored to them. While
outbound marketing interrupts your audience
with content they don’t want, inbound
marketing forms connections they’re looking for
and solves problems they already have. Source:
Hub Spot
Attract Strangers:
One of your job as a marketer is to attract
strangers who don’t know about your product/
service. Your job is to reach out to them and
attract them. How would you do that today? You
need to figure out where these target audiences
are hanging out, where are they spending most
of their time?
Do they Google regularly? How about other
websites/blogs like TOI, Forbes.com, etc? Do
they use Social Media regularly? YouTube? Yes,
so to attract them as a business prospect, you
need to be there in those places to attract them.
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Visitors:
Once you have attracted them, you have to
make them visit your online properties and
when we say properties, it could be a website, it
could be a blog, a YouTube channel or social
media sites. In this phase, what is most
important is the content and reputation.
Lead:
A lead is someone who is interested in your
product/service ( A potential Customer) Once
they visit your website or any property, you
should get some information about them
because they showed interest. You have to get
their email address or phone number. How
would you do that? Well, here is when Ethical
Bribing comes into place. You have to provide
them with something valuable to them, in
return, they are going to give their email
address or phone number. Have you seen on
some websites - a free report, a case study, howto guides? Those are all examples of ethical
bribing.
For example:
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Customer:
Now you have to convert them as a customer
since you have some information about them
and they have shown interest. So, what should
you do? You can send more valuable emails like
how to get certified, video lessons, case studies.
So that when they want to buy, you are already
in the back of their mind plus you are giving
away useful information. Now when they are
ready they become a customer.
Brand Ambassadors:
Most of the companies stop here and go after
new customers. However, in today’s world, we
have to understand, that we have to keep our
customers happy at all times. When we do that,
they become our brand ambassadors or
Influencers.
This is known as Inbound Marketing
Methodology
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Introduction: What is Digital Marketing?

Digital marketing has become one of the most commonly
used phrases these days. Although it’s easily used in a
sentence, quite often it is not defined accurately. For
some, it’s a synonym for “Internet Marketing” while
others describe it as marketing using electronic devices.
So let’s understand
Marketing?

what

exactly

is

Digital

Digital Marketing is a term defined to achieve your
business objectives and goals using the online channels
that include but are not limited to search engines, social
media platforms, content creation & advertising in order
to educate, engage & market your product or service to
potential buyers.
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Just a decade ago, if a
business wanted to reach
out to target customers they
would
promote
using
traditional
marketing
mediums such as TV, radio,
print. Simply because that’s
where
the
potential
customers’ used to spend
their time. However, as
humans
evolved,
our
technology has advanced
giving rise to a digital
revolution. To simply state,
users started spending more
time on online platforms
such as Google, Facebook,
Instagram, YouTube, etc to
stay acquainted with news,
entertainment,
and
commerce. Hence, today our
lives run on a click.

Digital has become a part of
our
existence.
From
shopping
apparel
to
groceries,
furniture
&
getting laundry delivered
everything is online. With
this new shift, marketers did
not waste any time and
quickly adapted to use social
media & other digital tools
to push & pull the consumer,
which gave birth to Digital
marketing.
But how to achieve your
business or individual
objectives using Digital/
Internet channels?

But does that mean TV,
print, radio doesn't work
anymore? No, not at all! We
cannot say that traditional
marketing efforts do not
have any impact. Rather, it
goes hand in hand with
digital
marketing
and
distribution has evened out.
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No matter the size of your business, digital marketing is
the most effective way to grow and achieve your goals
which could vary from any of the following:
Increase revenue
Build brand awareness
Market your product or service
Decrease cost
Improve efficiency
Increase productivity
High return on investment
Identify loyal customers

Apart from these business objectives, digital channels can
be used effectively for:
Educating & engaging with potential users
Increase website traffic
Providing valuable information
Building trust
Customer reviews
Grow online community
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Search
A user uses the internet to look for various types of
queries. Search results may vary as per the keywords
used by the searcher. Search engines like Google have
various ways and formats of showcasing results. As
business owners, it is our responsibility to utilize the
tools provided by search engines and present content to
get the best possible outcome.
But how do these results appear? What happens at
the back end? To understand this, we need to
understand SEO - Search Engine Optimisation

SEO
SEO is a system of generating
traffic to your website through
organic search. It is the result
that appears when a website is
optimized at the back end using
the right keywords. This helps
search engines to showcase the
best possible result to a user. The
most
important
factor
to
remember about SEO is that it is
“organic” and “free". When a user
runs a query on Google, the
results brought up on the page are
a mix of website, blog, video,
image, news depending on the
keyword used.

SEO
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Advantages of SEO:
If you have a website, it’s important to get into the first
or second page of Google. Think about it - When was the
last time you went to page 4 or 5 of Google?
• It’s Free
• For Long-term
• Part
of
reputation
Management)

(Online

Reputation

Who should do SEO?
Any company, startup, B2B, B2C, small, large every
company and especially, for e-Commerce, it is very
important as their entire business model is online.
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Google Ads

$

Also known as SEM (Search
Engine Marketing), SEA (Search
Engine Advertisement), Google
Ads (Formerly Google Adwords),
Display ads, Sponsored, PPC (Pay
Per Click)

$

$

Search
Engine
Marketing:

$

$

AD

$

Advertising/

Search advertising aka PPC (Pay Per
Click) refers to text ads that are
showcased on search engine pages. The
results appear due to the keywords
used by the searcher. Hence, it’s
essential to use at least 12-15
important keywords in your ad. To
advertise on a search engine, you will
need an Adwords account which is a
very easy tool provided by Google.
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Display Advertising:
This is one of the most common types of
ads you might have come across while
browsing. It could be in a video or image
format and is largely based upon user
behavior. For eg - You’re planning a
holiday and want to book tickets on the
MakeMyTrip website. However, for
some reason, you didn’t make the
purchase and close the website. The
next time you log in to any website such
as Facebook/Youtube the same product/
service ad will be flashed on your
screen.

Google Ads:
• Get started with as little as Rs 500
• Real-time changes can be done
• Everything is measurable
• You can use it for testing (R&D)
• Immediate results
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Advantages of Google Ads:
It is no surprise that more and more users are devoting
their time online to transact or research. According to a
report by Forbes, about 82% of consumers research online.
Marketers today are applying digital marketing tactics to
reach the consumers & here’s why you should use digital
marketing for your business too:
1. Cost-Effective: Google ads are an economical and
most effective way to promote your business as
compared to traditional marketing. With a limited
budget, you can create content & start your campaign.
It is you who decides the budget which can even start
with something as low as Rs.50/- depending on your
budget.
2. Real-time results – The moment your ad is live,
you can view the performance. Additionally, edits can
be done in real-time. This way you can understand the
situation and take necessary action.
3. PPC– PPC stands for Pay Per Click. It is a model
where the advertiser pays the publisher each time their
ad is clicked. Google Adwords is the best and easiest
platform for PPC.
4. Targeting – In the case of traditional marketing,
there is no way to determine the number and the type
of users who saw your billboard. With digital
marketing, it is easy to target an audience based on
their interests, location, behavior, etc. You can create
an audience based on your business model and push
your ad to the right consumers.
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5.
Measurable results – Be rest assured about the
analytics and reports through digital marketing. You will
get the most accurate & realistic data that will help you
in reaching your goals as well forecast your future sales
6.
Conversion rates: It’s much simpler to get
conversions online as the customer views the ad & takes
action.
7.
Easy Interface: Setting up ad accounts, building a
website, managing social media have become
straightforward and clear-cut with an easy user interface.
Disadvantages:
1.
Privacy/security - Privacy is one of the biggest
concerns when it comes to digital channels. When you
click on a product on an eCommerce website, you see the
same product following you in most of the website/social
media channels (remarketing/retargeting). This is done
through cookies. As an Internet user, being aware of how
this is targeted will help a user.
2. Ad blockers - Ad blocking or ad filtering is a type of
software that can remove or alter advertising content
from a webpage, website, or a mobile app. More on Ad
Blocking
here:
https://www.iab.com/insights/adblocking/

Social Media
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Social media is the biggest aspect of Digital Marketing.
Most of us have some footprint on social media platforms. It
allows us to connect with like-minded individuals/groups,
share ideas and build a professional network.
On a business level, websites like Facebook & Instagram
help to engage with real-time customers, provide valuable
information and reach out to a huge audience at minimal
costs.
Advantages of Social Media
1.
Free Business page/channel - Creating a
business page on Facebook, Instagram, Twitter is
not only easy but it's absolutely “FREE”!
2. Paid Ads – To reach out to the target audience,
all social media channels requires paid ads
3.
Social Media Advertisement - SEA is a
straightforward and effortless way to target a wide
audience, increase profitability & reach business
goals.
4.
Influencers Endorsement - Influencer
marketing has gained a huge momentum due to
digital channels. It has become a career path for
many through endorsements and reviews.
5. Brand Building - It is a known fact that brand
building or brand reputation is a long-term process.
While digital marketing gives you the push to create
brand awareness, you must acknowledge that brand
building yields result only with effort and
consistency. You might go viral in a day but how you
sustain and make use of technology in the right way,
is the game-changer for success.
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Email Marketing
Email marketing is still one of the most effective ways of
marketing if done right. During our work time most of the
time, we are on email. Email marketing helps to close the
deal in the buying cycle.
The first thing that comes to our mind when we talk about
email marketing is SPAM. Why? Because email marketing
has been misused by most of the companies. Most
companies buy email database and send bulk emails. This
does not work. When was the last time you opened an email
from an unknown sender? Moreover, it goes straight to the
junk folder.
To run email marketing successfully, first, we have to build
the database organically, getting email addresses by Ethical
Briding, by providing something valuable so that the target
audience can share their email address or phone number.
Once they give the email address, instead of misusing, we
have to provide more valuable and useful content for them
to make an informed decision.
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Affiliate Marketing
Affiliate marketing(AM) is nothing but
a partnership. If you have a website or
blog you can sign up with Amazon and
become an affiliate for free of cost.
Once you sign up, you can take any
product from the amazon website and
integrate it into your blog and sell it.
Once a user comes to your blog, clicks
on the link and goes to amazon website
and buys something, Amazon will pay
you a commission of 10 or 15 % of the
product
AM is the marketing of products or
services on third-party websites and
recompensing affiliate publishers for
sales, clicks, leads or revenue
generated by visitors coming from ads,
coupons or vouchers on the websites.
It involves piggybacking on already
popular websites that your target
audience frequents – TOI, blogs, etc.
It’s using a publisher’s reputation,
trust, and authority to get others to
take their recommendation, use it, and
pay them something in return in the
form of a commission.
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Google Adsense
On Google AdSense (way to become part of
Google’s ad network), publishers are paid:
• For displaying ads with AdSense for
content, publishers receive 68% of the
revenue recognized by Google in
connection with the service.
• For AdSense for search, publishers
receive 51% of the revenue recognized
by Google.
• These percentages are consistent,
regardless of a publisher's geographic
location, and are not in any way
averaged between publishers.
• Google doesn't disclose the revenue
share for other AdSense products; the
revenue share varies for other products
due to different costs of developing and
supporting these products.

New things in Digital (To Research)
• IoT (Internet of things)
• Voice assistants like Alexa, Google Home
• https://youtu.be/OsXedJq1aWE
• AR (Augmented Reality)
• VR (Virtual Reality)
• Voice Search
• Visual Search
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There are two important things when it comes to Digital
Marketing
• Content: You might spend a lot of time and money
through ads, but if your content is not good,
nothing is going to work. For all the above, content
is the base.
• Analytics: You have to measure what works and
what doesn’t work, to do that you need Google
Analytics.

Exercise
You are a digital marketing manager, based on what you
learn you have to come up with budget:
• E-commerce: You have one crore rupees per
month for digital marketing, now how would you
allocate the marketing budget
• Small Business. Take a restaurant or dentist or
local business, you have Rs 25,000 how would you
allocate the budget
• StartUp: For a new startup you have Rs 10,00 per
month how would you allocate the budget
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