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About WMA
Web Marketing Academy (WMA
India) is the most preferred highly
rated Digital Marketing Training
Institute located in 12th Main, Indira
Nagar Bangalore, India. We are
endorsed by Christ University,
Official Partners for IIM Bangalore
Digital Marketing Workshop and
trusted by the industry.

Our mission

Why we love what we do

To
evangelize
Digital
Marketing in India and
empower the next generation
of
leaders
in
digital
transformation. We give
them skills and expertise to
reach the top, matched with
the critical thinking and
leadership capabilities to
stay there.

The passion for digital, social
media marketing and the need
for internet marketing education
helped us start Web Marketing
Academy. Since 2002, for more
than 17 years, our founder &
instructors have helped some of
the world’s leading companies
maximize profitability through
digital media marketing.

Apart from regular training,
we
provide
Custom
Corporate Digital & Social
Media Training Programs
consulting, workshops for
brands/MNC’s,
Small
Business
CEO,
CMO,

2

WEB MARKETING ACADEMY

TABLE OF CONTENTS
What is Twitter?

4

Why Twitter?

5

Who uses Twitter?

6

How brands are using Twitter?

6

How to build your Twitter presence

7

Create and optimize your profile

8

Understand Twitter Terms

9

How to tweet / what formats

11

Twitter Content strategy

12

Twitter Lists

13

Moments

15

How to Schedule a Tweet on Twitter

17

Twitter Ads

19

Steps to create Twitter Ads

21

Useful Resources & Case Studies

28

3

WEB MARKETING ACADEMY

What is Twitter?
Twitter is a microblogging site that allows you to send and
receive short blog posts called Tweets. It started with each
tweet up to 140 characters long. Now the character limit
is up to 280.
Twitter was created in March 2006 by Jack Dorsey, Evan
Williams, Biz Stone, and Noah Glass and launched in July
2006. Twitter was one of the early sites to start with
#hashtags in 2007.
• Twitter is also known as online news and social
networking site where people communicate in
short messages called ‘Tweets’.
• Twitter is called as SMS for internet
• Breaking news happens in Twitter
• It is used as a real-time platform
• It is a source of information
• Twitter trending (first it came here)
Why was it 140 characters?
Twitter wants to be known for quick, short-form
content similar to SMS. The character limit for SMS
is 160, the idea behind Twitter was the same. 140
characters for the tweet, 20 characters for your user
name

4

WEB MARKETING ACADEMY

Why Twitter?
• Easily promote your research, for example, by
providing links to your blog stories, journal articles,
and news items
• Reach a large number of people quickly through
tweets and retweets
• Follow the work of other experts in your field
• Build relationships with experts and other followers
• Keep up-to-date with the latest news and
developments, and share it with others instantly
• Reach new audiences
• Seek feedback about your work and give feedback to
others
• Follow and contribute to discussions on events, for
example, conferences that you can't attend in person
• Express who you are as a person.
Twitters Stats:
• There are a total of 1.3 billion accounts
• 330 million monthly active users
• 145 million daily active users on Twitter
• Half a billion tweets are sent out each day - 5,787
tweets per second.
• The average Twitter user follows just for brands
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Who uses Twitter?
• Politicians
• Celebrities
• Students
• Journalist
• Social Workers
• Influencers
• Brands

How brands are using Twitter?
• Product launches

• Traffic

• Promotions

• Lead generation

• Contests

• Events

• Entertainment

• Networking

• Branding

• Customer support
• Press Release
• Influencer marketing
• Engagement
• Crisis management
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How to build your Twitter presence
• Create your profile
• Optimize your profile
• Here you don’t have to create any business page or
account
• From your profile, you can view insights and run
Ads
• Understand Twitter terms
• Profile
• Username/handle
• Bio – 160 char length.
• Follow/Unfollow
• Tweet/Retweet(RT)
• Mention
• DM - Direct message (only between people
who follow each other)
• Hashtag
• Short URL
• Lists
• Trending
• Hashtags
• Moments
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Create and optimize your profile

Create and optimize your profile
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Understand Twitter Terms
Bio
Twitter wants to be known for quick, shortform content similar to SMS. The character
limit for SMS is 160, the idea behind Twitter
was the same. 140 characters for the tweet, 20
characters for your user name
Timeline
A timeline is a real-time stream of Tweets.
Your Home timeline, for instance, is where you
see all the Tweets shared by your friends and
other people you follow.
Username
Create
and optimize your profile
A username (or handle) is how you're identified
on Twitter, and is always preceded
immediately by the @ symbol.
Direct Messages
Direct Messages are private messages sent
from one Twitter account to another account(s).
You can use Direct Messages for one-on-one
private conversations, or between groups.
Geolocation, Geotagging
Adding a location to your Tweet (geolocation or
geotag) tells those who see your Tweet where
you were when you posted that Tweet.
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Hashtag
A hashtag is any word or phrase immediately
preceded by the # symbol. When you click or tap
on a hashtag, you'll see other Tweets
containing the same keyword or topic.
List
From your own account, you can create a group
list of other Twitter accounts by topic or
interest (e.g., a list of friends, coworkers,
celebrities, athletes). Twitter lists also contain
a timeline of Tweets from the specific accounts
that were added to the list, offering you a way
to follow individual accounts as a group on
Twitter.

Create and optimize your profile
Moments

Curated stories about what’s happening
around the world—powered by Tweets. You can
create your own story with Twitter Moments.
Pinned Tweets
You can pin one of your Tweets to the top of
your profile page to keep it above the flow of
time-ordered Tweets.
Retweet
A Tweet that you forward to your followers is
known as a Retweet. Often used to pass along
news or other valuable discoveries on Twitter.
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Thread
A series of connected Tweets from one person.
You can provide additional context, an update,
or an extended point by connecting multiple
Tweets together.

How to tweet / what formats
• Type your tweet up to 280 characters at the
compose post at the top of your home feed, or click
the tweet button on the navigation bar
• You can add
• Image (up to 5)
• Video (2mins 20 sec)
• Gifs
• Poll
• Go Live
Examples of what you can Tweet
• Details of new publications or resources
you've produced
• News items that feature your research
• Links to any blog posts you've written
• Thoughts on conferences you attend
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• Questions to invite feedback
• Interesting news items you’ve found
• Interesting photographs
• Replies to other people's tweets
• Retweets of other people's tweets

Twitter Content strategy
• Set objectives and goals
• Research:
• Target audience
• Best times to tweet
• Schedule or manage personally Hashtag
search tools
• Hashtags
• Trendsmap – trends
• By location
• Link content
• Create a content calendar:
• What to tweet
• How often
• Contest
• Exclusive content
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• Trending Topics
• Analyze
• Measure
• optimize

Twitter Lists
A-List is a group of Twitter accounts. You can create
your own lists or subscribe to lists created by others.
It will show you Tweets from only the accounts.
You are allowed to create up to 1,000 Twitter lists;
each list supports up to 5,000 @user names on it. The
purpose of Twitter lists is to help guide messages
and conversations on the micro-messaging service
and organize the way people follow tweets or
conversations
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How to Create a List
• Click on Lists in the navigation bar.
• Click the Create New List icon at the top.
• Choose a name for your list and a short
description of the List. List names cannot
exceed 25 characters, nor can they begin with
a number. Then select if you want the list to
be private (only accessible to you) or public
(anyone can subscribe to the List).
• Click Next.
• You can then search for people and add
people to your list.
• Click Done.
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Advantages of having or being part of the list.
• It helps businesses to organize lists that
contain individuals and resources. For eg,
one can create a list of all Social Media
Experts, SEO Experts, etc.
• It helps businesses to follow their clients and
organize them into client lists.
• You can create a list of your competitors to
understand what they are doing and also can
hide the list.
• You can also create a list of your friends and
family as Twitter is a social networking site,
and basic networking begins with close
friends and family.
• You can create a list of users who often
retweets your tweets or likely share similar
opinions.

Moments
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Moments are curated stories showcasing the very
best of what’s happening on Twitter. Our Moments
guide is customized to show you current topics that
are popular or relevant, so you can discover what is
unfolding on Twitter in an instant.
How to Create a Moment
• From the Moments tab, click the Create
New Moment button.
• Click the Title Your Moment field to give
your Moment a name.
• Click the Add a description field to type in
a description for your Moment.
• Choose Tweets to add to your Moment:
• From the Add Tweets to your Moment
section at the bottom of the page, quickly
access content to select Tweets from
Tweets I’ve liked, Tweets by account,
Tweet link, and Tweet search
prompts.
• To add a Tweet to your Moment, click on
the checkmark icon
• Click Set cover to choose a cover image from
one of your selected Tweets or to upload an
image from your computer.
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How to Schedule a Tweet on Twitter
Moments are curated stories showcasing the very
best of what’s happening on Twitter. Our Moments
guide is customized to show you current topics that
are popular orTo schedule a tweet on Twitter you
don’t need any third-party app or tool. Twitter itself
provides its tool called “TweetDeck” through which
scheduling a tweet is very easy. You can use this tool
to schedule a tweet, respond to messages, see the
notification and can see the trending things
happening all in one tool.
To schedule a tweet
• Open TweetDeck
• Click on create a new tweet
• Click on schedule
• Add date and time
• And Schedule

17

WEB MARKETING ACADEMY

18

WEB MARKETING ACADEMY

Twitter Ads
Types of Twitter Ads
• Promoted
Tweets
engagement.

–

for

increasing

• Promoted Accounts – for increasing following
and engagement.
• Promoted
Trends
engagement.

–

for

increasing

• Website Card – for increasing your website
traffic.
Promoted Tweets
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Promoted Accounts

Promoted Trends
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Website Card

Steps to create Twitter Ads
To create ads on Twitter you only need a Twitter
profile. Anyone who is having a Twitter account can
run an Ad, unlike Facebook, LinkedIn and
Instagram, you don’t need to create a page or
business account here.
• Select the campaign objective
• Give campaign details
• Set up your Ad Group
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• Define your Target Audience
• Select the existing tweet to promote or create
a tweet
• Review and launch
Let’s understand all the steps in detail
• Select the campaign objective

Tweet Engagements
Tweet engagements campaigns allow you
to extend the reach of your content to a
relevant audience on Twitter. You can
promote Tweets that are published
organically, or choose to create Tweets that
are only promoted to the audiences you
target. You only pay when people you
target engage with your content.
Impressions
that
don’t
generate
engagement are free.
Promoted Video Views:
Grab attention with Promoted Video, an
auto-playing video that is displayed in-feed
to engage people in their timeline.
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Increase brand awareness by getting as many
people to see your Tweet as possible. Tweet
impressions are the only thing you pay for, but
people are also likely to follow, retweet you, or
visit your website after discovering your Tweets.

Website clicks or conversions campaigns are
optimized to drive traffic and generate
conversions on your website from Tweets
targeted to specific audiences. These campaigns
allow you to feature your website content with
Website Cards — a powerful ad format that
allows users to preview an image, related
context, and a clear call-to-action in their
Instream Video Views:
Build brand relevance and align with
consumers' passion points by running targeted
pre-roll ads before videos your customers are
watching. Your clips will run before video
content from Twitter’s 200+ brand-safe partners
Followers:
Followers campaigns allow you to promote your
account and grow your audience on Twitter.
Follower campaigns are displayed in multiple
locations across the Twitter platform - including
Home Timelines, Who to Follow, and search
results - and this suggestion is labelled as
Promoted to distinguish it from other
recommended accounts.
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App Installs and App re-engagement :
With app installs or re-engagement campaigns,
you can drive users to download or open mobile
apps directly from within a Tweet using App
Cards - a powerful ad format that allows mobile
users to preview an image, view app ratings,
and install or open an app directly from their
timelines.
• Select the campaign objective
Give the campaign name and the start and end
date of the campaign, you can add budget
either in the campaign level or the ad group
level

• Set up your Ad Group:
Give an ad group name, a start and end time, a
budget for the ad group, and a bid type. Bid
types allow you to "bid" on a promoted ad
placement. Ad placements will cost different
amounts depending on your audience and
where the ad appears on Twitter. Bid types will
depend on what objective you select.
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• Bid Types:
Automatic bid:
This type of bid permits Twitter to bill you the
most cost-effective amount every time your
audience engages with your ad content. The
cost of Twitter bills is based on your ad group's
budget and audience parameters.
Target Cost:
This type of bid allows you to specify how much
money from your ad group's budget you'd like
Twitter to bill you every time your audience
engages with your ad content. The price you're
billed will reflect the daily average cost of each
ad placement within your audience.
Maximum bid:
This type of bid gives you full control over how
much money you're willing to pay every time
your audience engages with your ad content.
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• Define your Target Audience
Select or define your target audience, below are
the targeting options provided by Twitter.
• Gender
• Age
• Location
• Language
• Device
• Targeting by Keywords
• Followers Lookalike Targeting
• Interest Targeting
• Movies and TV shows
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• Create Ad copy (Select the existing tweet
to promote or create a tweet)
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• Review and launch your Campaign
After creating ad copy select next and if
everything looks correct, hit the "Launch
campaign" at the top-right hand corner of your
screen to run the campaign.

Useful Resources & Case Studies
Twitter Agency Playbook:
https://cdn.cms-twdigitalassets.com/content/dam/
business-twitter/resources/agency-playbook2019/Twitter_Agency_Playbook_2019.pdf
Twitter Certification (Twitter Flight School):
https://www.twitterfl ightschool.com/student/
catalog/list
Twitter for business:
https://business.twitter.com/
Twitter blog:
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Twitter blog:
https://blog.twitter.com/
Twitter Terms:
https://help.twitter.com/en/glossary
Twitter Success Stories
https://marketing.twitter.com/na/en/successstories
Oreo Case Study https://www.chirpify.com/oreo-case-study-howchirpify-drove-instant/
KFC
http://time.com/5015515/kfc-viral-tweet-reward/
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