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About WMA
Web Marketing Academy (WMA
India) is the most preferred highly
rated Digital Marketing Training
Institute located in 12th Main, Indira
Nagar Bangalore, India. We are
endorsed by Christ University,
Official Partners for IIM Bangalore
Digital Marketing Workshop and
trusted by the industry.

Our mission

Why we love what we do

To
evangelize
Digital
Marketing in India and
empower the next generation
of
leaders
in
digital
transformation. We give
them skills and expertise to
reach the top, matched with
the critical thinking and
leadership capabilities to
stay there.

The passion for digital, social
media marketing and the need
for internet marketing education
helped us start Web Marketing
Academy. Since 2002, for more
than 17 years, our founder &
instructors have helped some of
the world’s leading companies
maximize profitability through
digital media marketing.

Apart from regular training,
we
provide
Custom
Corporate Digital & Social
Media Training Programs
consulting, workshops for
brands/MNC’s,
Small
Business
CEO,
CMO,
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Content
Content is a word you’ve
probably come across a few
times. But what exactly
counts as ‘content’? What
are the steps for creating
‘good’ content?

What is Content?
Any form of communication is content. The moment we
talk about content, our brain unconsciously thinks it is
website content and text. However, content is everything
from text to video, audio, visuals to documentaries to
movies, conferences, events, webinars. It can be short-form
content and long-form content. Even body language, sign
language are content.
Formats of content: Text, Visuals, Videos, Audio

Why and where do we need Content?
The
base
for
any
marketing is content
and when it comes to
digital marketing, you
will be learning content
in almost every topic.
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This content class is to give you an idea of what it is.
Content is applicable to all topics like Website, Blog, Social
Media, Google Ads, Email Marketing, Blogging, Podcasting,
Vlogging, and more.

Text

Visuals

• Website

• Images

• Blogs

• PPT’s

• Email

• Infographics

• SEO

• Illustrations

• Google Ads (ad copies)

• Social Media

• Social Media Captions, Descriptions

• GIF’s

• Hashtags

• Emojis

• Subtitles
• Alt-text for Images
• Proposals
• Reports
• Resumes
• Case Studies
• Research
• Forums
• Quora Answers
• Comments
• Anchor Links

Videos
• Social Media
• Stories
• Video Call
• Live Videos
• Animations
• MEME’s
• Webinars
• Documentaries
• Movies
• Vlog
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Audio
• Podcast
• Audiobooks
• Voice Search
• Voice Assistants
In today’s world, one of the most important things is to first
get attention and then tell a good story. It’s a noisy world
full of content. To stand out, you have to be creative enough
to get the attention and once you get the attention, you tell

Tip: Content with context at the right time on the
right platforms.
Content is also storytelling and we all love stories. When
was the last time you watched a movie? Was it good? If so,
why? The reason most likely would be, because it had a
good story.

Stories always
involve

emotions.

6

WEB MARKETING ACADEMY

When you watch a movie you feel
motivated, angry, happy, sad, or scared
and hence good stories are powerful and
will be remembered. If you notice, a
good movie or a story usually has an
interesting
beginning,
educating/
engaging middle, and an entertaining/
inspiring end.
Today, companies are spending a lot of money training their
leaders, marketers and sales team on how to tell a good
story because everyone can relate to stories.
For

example,
Storywallah, a
Bangalore-based
company
conducts
corporate training
and workshops on
Story-telling

Tall Tales

is
also a company
that
conducts
organisational
training
for
corporates
on
Storytelling.

Think about well-known leaders, motivational
speakers, and successful people. They all have
one thing in common, that is, they are great at
storytelling.
Content is also about how to tell your story on
multiple platforms.
So, before we get into how to get started with
content, we have to understand Content.

Tip: Creativity, getting attention, and telling a
good story are the key elements.
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Ěđǔçắţě

Your content should always
Ĭňşqĭŗě
try to Educate
Entertain
Engage

ÇÔŇŢĚŇŢ
Ěňţěŗţắĭň

Ěňǧắǧě

Inspire
While creating any form of content, always ask the
question, is this content educational, engaging or
entertaining? Because the primary reason we all go online
is either to be educated, to engage, to be entertained or get
inspired.

Ok, how to create content?
There are three ways to come
up with content,
Create
Curate (Collection)
Repurpose (Recycle)
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Create
Creating content is your original content. It can be any form
of content. A blog, an image/infographic, a video or a
podcast. It’s your original content, conceptualised and
created by you.
Example:
https://www.webmarketingacademy.in/how-to-startyour-career-in-digital-marketing-in-2020-15-simpleand-practical-tips/

Curate
Curation or collection of content is not your original
content. It is someone else’s content and you are just
collecting that content.
Example:
Top 10 digital marketing news this week
You are going to find out the latest news from other sources,
for example, from Google blog or Social Media Examiner
blog or any popular blogs where the news was published.
You can come up with snippets from that post and add it in
your ‘Top 10 Digital Marketing News This Week’ blog, like
this:
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Google to penalize Guest Posting Articles:
Google may be cracking down on sites that
publish guest posts. There are several reports of
unnatural outbound link penalties.
https://www.searchenginejournal.com/guestpost-manual-actions/351692/
Like this, you are going to find the latest news
and add snippets and link to the article
However, the important thing here, is to give links and
source credits to the original article. You don’t have to get
permission from those sites, but as long as you give a link
it’s good.

Repurpose
Repurposed content is existing content recycled into
different forms for different platforms.
Example:
if you are shooting a video to publish on your YouTube
channel, you can transcribe that video into text and
publish it as a blog post.
Now you have two pieces of content, one is a video and the
other one is a blog post. This is an example of repurposed
content.

Tip: The recommended ratio: 80 % Original
content 10% Curated Content and 10%
repurposed content in your content mix.
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Few Examples of Content
SEO
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Blog content
https://www.webmarketingacademy.in/category/
insight-into-the-wma-india-philosoply-andpersonality/

Google Ads
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Google Ads
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Social Media

Email Marketing
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Best Practices For Content Creation
Understand Creative
creativecommons.org/

Commons

Licensing:

https://

Do not copy
Give credits if you have to quote or come up with stats
Research before you come up with content
Understand your target audience and their preferences
Create multiple formats of the content so that you can
serve all
Think of both short and long-form content
Understand
accordingly

the

platforms

and

create

content

Have a content plan in place
Create multiple formats of content, however,
understand what format you are good at and use it for
your advantage
What metrics you like to measure
Ask yourself why you are creating this content
How is your content different from others, how can you
make it unique, your story, your struggles is something
no one can create
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How to come up with a Content Plan?
A step by step content creation guide
Step 1: Identify your Business Objectives
What are your business goals? What do you like to
achieve and how can content help you?
For example:
• Increase sales
• Build a community
• Increase brand awareness
• Be a thought Leader
• Get new customers
• Current customer relations

Step 2: Research
It all starts with research.
For example,
• Identify your target audience
• What format they consume
• What are their preferred platforms
• Do they prefer long-form, short-form
content
• What are your competitors doing or not
doing
• SWOT analysis
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Step 3: Budget
Allocate your funds according to importance and
cost.
Some things to consider:
• Can it be outsourced for cheaper?
• Or is it better made in-house?
• Is something expensive actually useful?
• Or Can it be excluded?

Step 4: Resources
This goes hand in hand with the previous step of
budgeting. You should figure out what resources
you have available, such as outsourcing and
various tools required to create content. Refer to
the Resources page to learn more about the
various free and paid tools that can help you out.

Step 5: Strategy
Now you should put together a proper plan on how
to actually proceed creating and distributing your
content. To do this, you have to decide how
frequently you will add new content, when will it be
added and how early it will be ready.
One of the best ways to do this is to make a content
calendar, like the one below:
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In the above example, the week start date is
written and there are two recurring themes
(something amusing on Mondays and a summary
email sent out on Saturdays), which allows your
consumers to know what to expect; there is also
new content based on new information/events, etc.
which will be unique to the situation and not
necessarily something your consumers can expect
but can have an organized deadline nonetheless.
You can also edit this idea to suit your needs, i.e.:
• If you have many content creators, include
the name of the person making the content
or maybe simply organize it by creator name
• Break it down by when content should be
ready rather than when it is to be
distributed
• Have a separate content calendar for every
medium you use – one for your Blog, one for
YouTube, one for any periodicals you may
have or be featured in
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Step 6: Promote
Now it’s time to get a little more technical. You
need to promote your new content. If it’s a physical
piece of content, figure out how to distribute it, but
since we’re mainly discussing digital media, let’s
talk about how to promote your latest content.
You have to do SEO, Google Ads, Social Media
organic and paid content, Email Marketing
For example, you have a new infographic about
your industry with some interesting facts, did-youknow parts and some stats that may interest people
both in and outside the industry. who know a little
about it or have assumptions about your industry.
In order for people to see it, you will have to make
sure it pops up in SERP, is shared around on
Social Networks, linked by relevant people etc.
That way you not only get the information you
wanted out into the world, you also promote
yourself by doing so.

Step 7: Analyse
Your final step is analysis. It’s time to figure out
what works and what doesn’t. There are many tools
to do this, for example, Google Analytics which
gives your detailed numbers on who visited your
site, etc. This step is vital because you need to
know that what you’re creating and what you’re
spending your budget on is actually creating a
positive and desired effect. Using this, you can
modify your approach for next time.
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Resources
• To Outsource: Upwork.com, Fiverr.com
• For Content Ideas - Google suggest

• Google - People Also Ask

• Quora
• Answerthepublic.com
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Activity
Hubspot, a software B2B Company, is doing well in
terms of content
Let’s look at their website that has lots of content.
Navigate to www.hubspot.com and look at the content on
their website. Go through a few of the pages and see what
are the different types of content on there.
Write a few things that you like and dislike about the
website.
For example: do you know what Hubspot is easily or is it
difficult to find that information?
Now look at their blog.
How many authors do they have? What sort of topics do
they write about? How often do they update? Write below
some thoughts and takeaways.
Now look at their library at library.hubspot.com;
These are downloadable and interactive resources that
they’re offering to people who sign up for their free course.
Not only are these examples of content that helps Hubspot
build rapport (and find people to market through email),
but it’s a great resource for you as a digital marketer.
Take a few moments to think about why Hubspot would
take the time to make this content.
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